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    本文分绪论、正文、结论三个部分。绪论部分简要介绍本课题的研究背景、
研究目的及研究方法。正文部分分为四章： 
    第一章对本文涉及相关理论进行分析研究。通过地方文化产业定义、特质等
内容的梳理，再从公民参与角度辨析地铁文化、地方文化与地方文化产业之关系。 
    第二章选取台北与上海两市地铁文化为重点研究对象，探讨公民参与对地铁
文化以及地方文化产业之关系。并通过台湾捷运文化和上海地铁文化发展对当地
文化产业影响的对比分析，得出两地的发展经验。 




































Since the development of the globalization process, people's life has been 
changing in the world. Under the globalization, local cultural industries have their 
advantage own in the marketing competition. Developing local cultural industries will 
have a contribution to enhancing local cultural soft power and promoting the 
development of other industries. More importantly, the local cultural industries could 
arouse the cultural identity of people there, narrow the distance between the 
government and the people improve the overall aesthetic quality of the citizen.  
With the economic development and social process, metro appears. Metro culture 
is a part of local culture. When the metro culture is making, the local culture will update, 
and the local cultural indutries will have a chance to develop also.  
This paper consists of three parts: introduction, body, and conclusion. The 
introduction part briefly introduces the research current situation, research purpose and 
research method of this topic. The body is divided into four chapters: 
The first chapter does some research about local cultural industries, metro culture, 
and the relationship with each other. 
The second chapter analysis Taipei MRT and Shanghai Metro these two cases, 
and concludes their experiense though comparation.  
The third chapter explores the cultural construction of Fuzhou Metro LINE 1 
from the angle of citizen participation. 
The fourth chapter creates a new way of local cultural industries development, 
which named ‘Metro-Culture-Oriented’, including its meaning, principle, and steps. 
Summary gives the conclusion of this paper. 
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